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The first Philippine Techno-Media Summit “Can’t get enough!” is a three-day event on September 17-19, 2004 at the Megatrade Hall 3 of SM Megamall. 

What is Philippine Techno-Media Summit? 

If you ever have been involved in any part of the technological revolution, either you’re an inventor, educator or a consumer; you realize it has been an amazing journey in developing it to better us into the caves and swamps. In this fast paced life we have today, no Filipino wants to be left out with all the technological marvels around. Filipinos wants to be updated. Filipinos wants to keep up. It looks like technology is inevitable -- It’s all over us!

Regardless whether you are in government or business in Asia, Europe, America, Africa, Midwest, South America, or living in a tropical or physically isolated island, every one of us is capable of taking advantage of the multitude technological innovations. Inventors never stop inventing and Filipino consumers never stop wanting for more. We all can’t get enough! 

The Philippine Techno-Media Summit acknowledges excellence and highlights the effectiveness of technological transfer to the Philippines. The summit is all about sharing information and transmitting signals in all destinations possible. Envisioned as technological tour that causes to educate the public on the non-stop advancements and developments around us, which we all agree that it substantially changed the Pinoy way of life. The Philippine Techno-Media Summit acts as the Pinoy’s link to the world and brings a collaboration of more than fifty of the leading companies/universities in the world of information technology, from the providers of the newest gadgets to the institutions of the latest information and services that is available for all Pinoy tech buffs which would definitely be engulfed, and say, even the not-so-techie would probe into.

The importance of education for every Filipino became the backbone of the Philippine Techno-Media Summit. We believe that we have the responsibility to show the Filipino people that there are infinite resources of information that are accessible for them. The boundless knowledge is in their grasp! Filipinos just have to hold on to it. This is what the Philippine Techno-Media Summit is all about, “OPEN SOURCE” for Filipinos.

MISSION STATEMENT

The Philippine Techno-Media Summit aims to unite all Leading Companies & Institutions of Information Technology, from Telecommunications, Internet Service Providers, and Electronics Companies to Manufacturers, Distributors and Universities for the purpose of educating the Filipino people about the Development of Technology in the Philippines; To acknowledge the continuous improvement and effectiveness of these companies/universities in introducing modern and quality information through their products and services to the Filipino people.

 P 15,000.00 (Pesos) – Exhibitors Fee
MULTI-MEDIA PACKAGE

ON-SITE MILEAGE:

1. Exhibitor’s stall/ booth – 2 x 4 meters (Octanorm – White panels and white fascia(1-side)board with exhibitor’s name, Needle punch carpet, One info table, Two chairs, Four long arm spotlights (100 watts), One outlet (excluding electrical consumption).

2. Repeated live acknowledgement during event

3. Repeated playback of TVC during event 

4. Permission to hang posters/ streamers/ banners and flyering

5. Souvenir Program – inclusion of your logo

6. Logo inclusion on our AVP Presentation.

Pre-event Publicity

PRINT MILEAGE: 

1. Inclusion of your logo in the pre-event publicity in leading   

         broadsheet in the country  

2. Posters – inclusion of your logo    

3. Invitation privilege for the President of participating companies or it’s representative.

4. Inclusion of Logo @ SPEED Magazine as Official Magazine of “TECHNO MEDIA SUMMIT.

RADIO MILEAGE:

1. Official Radio Station “Joey 92.3” Inclusion of your company name on a two-week radio campaign.

TV MILEAGE:

1. Special Feature of the convention during the first day of the event  
      in leading news programs in ABS-CBN and GMA

2. PRESS CON – Introduction of all the Exhibitors  - Logo Compilation (press and media invited)
3. Studio 23 – Coverage of Philippine Techno-Media Summit (Media Partner) 
 INTERNET MILEAGE

1. Official Online Media Partner – WEB Philippines Inc. (Logo Inclusion www.technomediasummit.ph 

Thank you,

Michelle Velez

Managing Director

02- 578-4301/531-0641

PROMOTIONAL PART OF THE CONVENTION (Press Con Invitees)

Publicity: (Pre and Post)

1. Mla Bulletin

2. Phil. Daily Inquirer

3. Phil. Star

4. Malaya

5. Today

6. Mla. Standard

7. Mla. Times

8. Philippine Graphics

9. Daily Tribune

10. Business World

Magazine

1. Speed – Tie-Up Magazine – Official Magazine of the Convention

Weekly Magazine

2. Woman Today

3. Woman’s Home Companion

4. Mr&Ms Magazine

5. Woman’s Journal

6. MOD Magazine

7. Vanity

Media 

1. News Central

2. TV Patrol

3. Channel 23

4. Magandang Umaga Bayan

5. “F”

6. Unang Hirit – GMA

7. Saksi

8. News Team of channel 9, 5, 4, 13

Radio Station 

1. JOEY 92.3 (Official Radio Stations)

PROGRAM REPERTOIRE

 September 17, 2004-1st Day of Convention

OPENING DAY (REGISTRATION VIA COMPUTER)


I.

· 11: 00 AM – Ribbon cutting by Mayor “Boyet” Gonzales

· 11: 30 AM – Lunch (sponsored catering)

          Simultaneous with Artist Performance

· 12: 15 PM – Opening remarks of the host - (Dale Villar)

· 12: 30 PM – Opening AVP/ TVC with models (mini fashion shows)

· 12: 45 PM – Presentation of Speakers 

·   1: 00 PM – Performances from our Celebrity Guest (acoustics’ performer)

·   1: 15 PM – Raffle Draw for Participants – (From Sponsors)

·   1: 30 PM – Closing Remarks

·   2: 00 PM – Open to the public

II.

· Coverage by STUDIO 23 program of “DIGITAL TOUR” (EXCLUSIVE TELEVISE) VTR INTERVIEW PER PARTICIPANTS BOOTHS.

· Demo (Product of each participant) – wide screen, stage and outside screen.

· Running TVC/ AVP the rest of the exhibit/convention

· Selling/Merchandising of Participants

 September 18, 2004– 2nd day of Convention

Whole day “In-focus” on each participant (INTERACTIVE DEMO)

· Showcase of products on their respective booths

· Promotion of products and services

· Selling/Merchandising

· Option to conduct seminar/games

  September 19, 2004– 3rd day of Convention

Whole day “ In-focus” of each participant (INTERACTIVE DEMO)

· Showcase of product on their respective booths

· Promotion of products and services

· Selling/Merchandising

· Option to conduct seminars/game

� EMBED Word.Picture.8  ���








[image: image2.wmf] 

_1140273430.doc



